QUICK READ

e Philo-Sofie's Spring/Summer 2026 collection uses fringe details, stripes and soft knitwear to create images of summer ease.
¢ The campaign reflects why fashion images often work as a form of escapism and daydreaming.

¢ The Tyrolean label continues its focus on premium materials, timeless silhouettes and selective distribution.

* Bright yellow tones, bouclé textures and coastal-inspired looks bring emotional lightness into everyday fashion viewing.

Fashion images often do more than present clothing. They create moods, imagined places and emotional pauses from everyday routines. A photograph of a striped knit short at the seaside
or a soft fringe cape at sunset can trigger memories of holidays, freedom and slower days. Psychology describes this as escapism and daydreaming: short mental journeys that allow people
to step away from pressure, schedules and constant digital noise for a moment. Fashion photography has long played a role in this process because it combines aesthetics, identity and
imagination into a single image.

Why fashion images invite people to dream

The current Spring/Summer 2026 campaign by Philo-Sofie Cashmere works precisely with this emotional mechanism. The collection does not rely on loud statements or visual overload.
Instead, the campaign presents calm coastal scenes, soft light and knitwear that appears effortless. A pale yellow cashmere fringe cape worn near the sea suggests the quiet pleasure of
walking along the beach after sunset, Elsewhere, striped knit shorts with fringe details introduce a playful holiday mood connected to long summer afternoons.

These images reflect a wider cultural role of fashion. People often look at fashion editorials not only for shopping inspiration but also for aesthetic enjoyment and emotional relief. Colours,
textures and carefully staged environments stimulate the imagination. Researchers in psychology frequently connect visual pleasure and daydreaming with short moments of recovery that
may support mental wellbeing. Fashion campaigns become small interruptions to the stress of daily life — temporary spaces where elegance, leisure and beauty appear possible.

A knitwear label shaped by Alpine lifestyle

Philo-Sofie Cashmere was founded in 2007 by designer Barbara Schoppe. Since 2022, her daughter, Franziska Isabelle Giannotti, has led the family business. The label is based in Kirchdorf
in Tirol in the Kitzblhel district of Austria, a region internationally associated with Alpine lifestyle, skiing culture and luxury tourism. The landscape and atmosphere of Tyrol remain visible in
the brand's focus on comfort, refined knitwear and understated elegance.

Philo-Sofie is known for combining classic knitwear ideas with contemporary reinterpretations. Instead of fast-changing seasonal fashion, the collections focus on long-lasting silhouettes and
premium materials such as cashmere and cotton-cashmere blends. In an interview, Giannotti explained that the company deliberately positions itself as a niche label with selective
distribution. Philo-Sofie does not operate its own online shop. According to the company's philosophy, customers are intended to discover the collections through selected retail partners and
curated stores.

The brand currently works with retailers in countries including Germany, Austria, Italy, Spain and international online platforms such as Farfetch. Retail partners include stores like Lodenfrey
in Munich, Apropos in Cologne and selected boutiques in Tyrol and Innsbruck.

Fringes, stripes and soft structure

The S526 collection expands the label's signature knitwear language with coastal references and tactile textures. Materials include pure cotton in bouclé structures, brushed cashmere,
cotton-cashmere blends and Punto Milano knit constructions known for their dense yet soft feel. Fringe details appear repeatedly throughout the collection, adding movement to capes, skirts
and shorts.

Several capsules focus on relaxed summer dressing. "Coastal Look” introduces striped shorts, fitted knit skirts and bi-colour tops in soft shades inspired by sea air and fading sunlight.
Another line combines detachable ostrich feathers with Punto Milano knitwear to create subtle statement pieces. Oversized sweaters, wide-leg trousers and flowing silhouettes maintain the
relaxed tone running through the collection.

Colour also plays an important role. Soft yellow appears throughout the season and functions almost like visual optimism. In the campaign imagery, the tone stands out against sea horizons
and natural light, creating a feeling similar to a brief emotional reset. This connection between colour, mood and imagination explains why fashion continues to attract attention beyond its
practical function.

Fashion as a temporary pause

Philo-Sofie's S526 campaign ultimately says something about contemporary fashion culture itself. At a time when many people experience information overload and constant acceleration,
fashion imagery increasingly offers moments of calm and projection. The appeal of a fringe cape moving in coastal wind or striped knitwear prepared for a future beach holiday lies not only
in the garment. It lies in the possibility of mentally travelling elsewhere for a few seconds.

This may also explain why fashion photography remains culturally relevant even in highly digital environments. Beyond trends and products, it continues to create emotional narratives

around freedom, beauty and ease. In the case of Philo-Sofie S526, these narratives are expressed through soft textures, careful craftsmanship and images that invite viewers to imagine
lighter moments ahead.

Images: Philo-Sofie 5526 campaign featuring a yellow fringe cashmere cape by the sea and striped knit shorts with fringe details in a coastal setting. © Philo-Sofie Cashmere



